Newsletters build loyalty
and create sales.

Richard Bucher

President
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Sales Calls
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Open Houses
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Workshops
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t just useful for announcing upcoming sales

Newsletters aren’
and spectacular deals
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they can also inform clients of the latest

industry news and even entertain with relevant, timely articles.

’

A newsletter allows you to reach out on many levels, engaging a

broader range of clients and creating a great impression!
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(@olmstedprint.com

ing.com or service

440 234-2600
We are happy to help you

www.OlmstedPrint
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